

Step 2: Identifying Strategic Partnerships

2a. Brainstorming Partners  - By Food System Sector
	
	[bookmark: _GoBack]Possible Organizers/
Co-Sponsors
	Participants

	Input Providers (Seeds, land,
water, farm equipment, etc.)
	
	

	Farmers & Ranchers 
	
	

	Food Manufactures & 
Processors
	
	

	Food Wholesalers & Distributors
	
	

	Restaurants & Food Trucks 
	
	

	Food Retailers (Farmers 
markets, corner stores, 
grocery stores) 
	
	

	Food Pantries and Hunger 
Relief Organizations
	
	

	Education – Cooking &
Nutrition
	
	

	Education – Gardening
	
	

	Institutional Food Buyers
	
	



2b. Brainstorming Partners  - By Domain
	
	Possible Organizers/
Co-Sponsors
	Participants

	Agriculture
	
	

	Economic Development
	
	

	Public Health
	
	

	Foundations
	
	

	Health Care
	
	

	Higher Ed
	
	

	K12 Ed
	
	



2c. Brainstorming Partners  - By Sub-Region
	
	Possible Organizers/
Co-Sponsors
	Participants

	Sub-region 1
	
	

	Sub-region 2
	
	

	Sub-region 3
	
	

	Sub-region 4
	
	

	Sub-region 5
	
	

	Sub-region 6
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