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The out-migration of youth from rural

areas Is an issue predominantly driven by economic
factors. But are there factors that outweigh urban
economic opportunity that keep young workers in rural

areas of Northwest Ohio? This study analyzes the trends Mean
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The retention survey is meant to target residents of an eight-county
area (Auglaize, Hardin, Henry, Mercer, Paulding, Putnam, Van Wert,
and Willlams) who are 25-34 years old. A random sample of
participants were selected by mail invitation and directed to a web

Job Satisfaction

based survey. If respondents did not indicate they lived within this
area, or were older than the targeted age group, they were removed
from the data set. Consequently the number of respondents dropped
from 382 to 342.
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More than half (61.4 percent) of respondents are very or extremely
satisfied with their jobs. Nearly another third (32.4 percent) are In
the middle tier of satisfaction, and only 6.1 percent are not
satisfied with their jobs.

Spousal Influence

When asked who has the greatest influence over the respondents
decision to remain in or return to the area, more than 60%
reported that their spouse has the strongest influence.

Parental Influence

When asked who has the greatest influence over the respondents
decision to remain in or return to the area, more than 40%
reported that their parents had the strongest influence and the
number for in-laws dropped to a third.

Married with Children

Respondents with children were more likely to say that their
parents are highly influential in their decision to live in NW Ohio. In
fact, they are significantly more likely to cite parents a the
strongest influencer.

http://go.osu.edu/ruraladults

Community stakeholders and post secondary institutions
should aim to build partnerships between local youth and
adult community members whereby youth are given
tools, knowledge, and support to actively engage In
public service, leadership, and entrepreneurial ventures
In their community. The overarching goal should be to
promote rural socio-economic revitalization and rural
youth retention, by educating and engaging rural youth in
leadership and entrepreneurial roles that capitalize both
on local youths' interests and abilities as well as on the
community's specific socioeconomic needs and assets.
Community leaders need to be deliberate about
developing strategies which: a. place youth in leadership
roles to systematically analyze and design improvements
In the economic, social, and recreational opportunities In
their communities; b. build mutual engagement between
community leaders and youth focused on Iimproving
opportunities for youth that have also a positive socio-
economic impact on the community.
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